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MBA MIRBIS TODAY: 

About 1000 students (Moscow, regions, the CIS countries) 

 Diversifies by: 

  Concentrations - 15. 

  Part time and modular formats of delivery (15 and 20 months, 
evening, week-end, working days classes and modular – two-week 
blocks) 

Executive Development 

Global Alliance (8 countries) 

Career Development and coaching 

British University MBA degree – a joint programme with London 
Guildhall Business School of London Metropolitan University 

Accreditaitons – AMBA till 2019, National (NASDOBR) – till 2019: 



  Global Executive МВА 

 
 Bologna University Business School, Bolognia, Italy 

 Stellenbosch Business School, South Africa 

 Sabanci University, Istanbul, Turkey 

 MIRBIS, Moscow, Russia 

 COPPEAD School of Business, Rio-de-Janeiro, Brasil 

 School of Business Chongqing University, Chunchin, China 

 Chapman School of Business, Maiami, USA 

 Lucas Graduate School of Business, San Hose, USA 
 Cranfield School of Management, Cranfield, UK  
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They have basic economic 

knowledge, experience in 

starting  businesses and 

managing projects 

They are active in social 

networks 

They are mobile, active, they 

travel, have colleagues and 

classmates in many countries  all 

over the the world 

They are forward-minded in 

information technologies, 

ready for self-education and 

development 

many of them, working in companies as 

employees, put starting  their own business as 

a basic motive; very often they found 

companies parallel to their work. 
 

They do not trust official sources, can 

outsource data and formulate their 

own opinion 

They know 

foreign 

languages 

They are ready to work on 

international projects and start 

them 

Current MBA student profile 

 



Our MBA students: who they are?  

Top and pre- 

top managers 

Middle 

management 

56,5% 

Leading 

executives 

17,5% 

Average age is 31,5. 

Economiscs and 

management 

44,5% 

Engeneering  

27% 

Humanities  

24% 

Medicine 

3% 
Other  

1,5% 

Men 

56,2 

Women 

43,8 



 The latest enrollment (September 2015) 

 

Average age is 33,1 years 

 

2015/2016 academic year 

63 students, 2 MBA groups (September) 

men; 74,6% 

women; 
25,4% 



  Companies 

 
Largest companies (most popular companies, where the students work): 

Nestle Russia R-Style Softlab 

Softlin

e General Motors 

Hyundai Motor 

CIS Leroy Merlin 

Raiffeisenbank Rockwell Automation 

Technoserv Consulting Volkswagen Group Rus 

Henkel Rus Severstal 

Procter & Gamble Rosaviation 

Rostelecom  

Authority of the Kaluga Region 

Mil Moscow Helicopter 

Plant 

Maly Theatre 



Reasons for entering    MBA 



 

MBA’s expectations 

0,0 5,0 10,0 15,0 20,0 25,0 30,0 35,0 40,0

professional skills development

new vision of business

networking

career development

salary increase

launching business and startup
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Traditional 
MBA program 

New 
demands in 

program 



Additional opportunities 

Double MBA with 
London Metropolitan 

Univerisity 

Business practice – 
internships in various 
companies in Russia 

and abroad 

South-East Asia focus 

 

Meetings with leaders 
of business 

Training based on 
living cases of 
students’ own 

companies 
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Eco-System of the MBA program 

 Business 
courses 

Business 
Incubator 

Journal of 
Business 

Business 
club 

Business  
perspectives 
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Research 
-  Pure Basic/ Applied 

- Inter-/Intra-/ 
Transdicsiplinarity 

Education 
- Basic academic 

education 

- Advanced academic 
education 

- Upcoming academics 

- Further education 

Transfer 
- Consultation 

- Industrial Research 

- Spin-offs 

- Patent exploitation 

 

Dynamical Innovation Engine 



21 МИРБИС 

Involvement 

 MIRBIS family “knighting” 

 Autumn Cup – case competition,  

 New-Year Ball of MBA’s 

 Spring Cup: Entrepreneurship Quest, 

Pitch Tournament, Investment sessions 

 Summer Tournament for the MIRBIS 

PRIZE 

 Graduation Party 

 



Alumni Participation:  
they are back! 

To share experience: 

 Teaching 

 New program development 

 Conducting meetups and seminars 

 New educational technologies 

 Live projects 
 
 

To teach and learn: 

 Educating alumni’s staff via specially tailored 

programs 

 Creating a laboratory of Start up projects CRLab 
 

http://www.google.ru/url?sa=i&rct=j&q=%D0%B2%D1%8B%D0%BF%D1%83%D1%81%D0%BA%D0%BD%D0%B8%D0%BA%D0%B8&source=images&cd=&cad=rja&docid=R7oCZ2DvvX-ZTM&tbnid=JJRfmcnIdWjGrM:&ved=0CAUQjRw&url=http://www.tsogu.ru/news/university/452473/&ei=V2SbUerQMenf4QSa0oCADg&bvm=bv.46751780,d.bGE&psig=AFQjCNGlEZTfph4H8ABHCuUmvK8fLzx5wQ&ust=1369224646680897


HORIZON 2020 

 


