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What we do

We sell web and mobile apps that
create personalized study plans fo
exams so that they know exactly w

ne
" h

al

o students
igh-stakes
' to do every day.

 How do you schedule hundreds of chapters,
thousands of practice questions, and hours of
lectures without spending hours (or days)?

* Once you create the schedule, how do you
respond to changes (e.q. falling behind, adding a

book)?

The following presentation contains company-specific information and is not a solicitation or an offering.



The Cram Fighter solution

Watch a short video about using your study plan!

Today, Tue Oct 13,2015 ¥

Reading 1 Code of Ethics and Standard...
CFA Ethical & Prof Stds & Quant Methods

Standard |—Professionalism (eBook pp....

Reading 2 Guidance for Standards |-VII
CFA Ethical & Prof Stds & Quant Methods

Reading 5, Part 1

Quantitative Analysis
Fitch Learning/7 City

Stalla

Wed Oct 14, 2015

Thu Oct 15, 2015

Fri Oct 16, 2015

Sat Oct 17, 2015

Sun Oct 18, 2015

18 pages, 3 questions, 25 minutes {3

Ethical & Professional Standards

pp. 21-23 Ethical & Professional Standards
Part 1 of 3

25 mins Quantitative Methods
Part 1 of 2

3 questions

18 pages, 3 questions, 23 minutes

17 pages, 4 questions, 26 minutes

16 pages, 4 questions, 24 minutes

19 pages, 4 questions

4 questions

Oct. 13, 2015 - Oct. 18, 2015 »

S

Oct. 13, 2015 - Oct. 18,2015 »

Get a bird's-eye view of
your schedule.
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The Future

* Replicate this model for other professional exams
 Expand internationally

 Become the solution for creating a study plan for
learning ANYTHING

e« MOOCs

* General studying
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CRAM FIGHTER

eric@cramfighter.com
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