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Bologna (2007) reform in Europe

Bologna Standardization
UG: 3 or 4 

+ 
MSc: 1 or 2

International Mobility

+

Curricular Mobility

Competition

Open marketplace

New Value Proposition 
for MSc´s



A new value proposition:
From Student to Professional

DISCOVERY WEEK: Discover yourself + Discover the market

induction week

KASPIC development and learning

coursework

Professional Immersion

thesis



Knowledge

Attitude

Soft Skills

Professional Experience

International Exposure 

Career Vision
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Discovering the Value of Diversity

Human 
Resources

Sports

Sociology

Law

Psychology European 
Studies Mathematics

Marketing; 2%

Tourism; 2%

Finance; 
2%

Other; 3%

Engineerin
g; 4%

Communic
ation; 4%

Economics; 27%
Management; 51%

Portugal; 
51%

Germany; 
18%

Italy; 12%

Austria; 2%

France; 2%

Norway; 1%
India; 1%

China; 1%

Netherlands; 
1%

Belgium; 1%

Brazil; 
1%

Canada; 1%

Spain; 1% Russia; 1%

+69 
nationalities; 

8%

Masters in ManagementAll Masters



Building Memories for a Global Network

Student 
Engagement

• Student initiatives (clubs)

• Student events

• Heavy workload

Corporate and Alumni 
Relations

• Alumni Events and Support

• International Corporate 
Missions

• On-Campus Recruiter Services



Scale for service
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Applications
axis →

Enrollment
← axis

More 
students

More 
courses

More 
majors

More 
faculty

More 
companies



The stage still matters


